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The purpose of this research to identify influence of the
business ecosystem and customer base on increasing third-
party funds in the region Il office. Judging at the existing
problem, the researcher applies a quantitative approach. The
quantitative approach to business is research in the field of
business with the aim of research through empirical
assessment involving measurement and analysis of numbers.
Quantitative research stands alone in the sense that it does
not meet the needs of analytical interpretation. This research
was conducted with the aim to see the influence of business
ecosystem and customer base on Bank BTN's deposits. In
addition, this study also aims to encourage an increase in
deposits as well as to become the main target of Bank BTN.
This study used multiple regression analysis method which
was analyzed using the Eviews 10 application platform. As
described in chapter 1V, the conclusions of this study can be
drawn as follows: Partially, the business ecosystem has a
positive but significant effect on increasing Bank BTN's
deposits. This means that when the business ecosystem rises,
deposits will increase and vice versa. Meanwhile, the
customer base has a positive and significant influence on the
increase in deposits of Bank BTN. That is, when the
customer base rises, DPK will also increase, and vice versa.
Simultaneously, the business ecosystem and customer base
together have a significant influence on Bank BTN's

deposits.
©00

Introduction

The main activity of banking operations is to collect funds from the public. The
collection of third-party funds in banking is a source of funding obtained by banks from
the public consisting of savings, current accounts and deposits deposited by individuals,
companies, or other institutions in banks. Banking third-party funds are used to provide
liquidity to banks and to provide loans to individuals, businesses, and other entities in

need (Fader, 2020).

In addition, the main basis of activities in banking is trust, both in raising funds and
distributing funds. The amount of growth value of third party funds in banks will be very
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helpful in providing trust to the public or customers. Third Party Funds (DPK) must also
be allocated properly as they can help in encouraging the growth of the country's real
sector. Finding cheap funds is the key to banks to be sustainable and provide competitive
loan interest rates. Cheap funds in banking are called low cost funding (Forrest, Liu,
Forrest, & Liu, 2022).

Low cost funding is a third-party bank deposit product with low interest such as
savings and current account products. To obtain cheap funds from the public, the deposit
of funds must be a transactional account that digital-based banking. Every bank in
Indonesia must innovate in providing services to customers. Digital-based innovation is
highly highlighted today to respond to competition in line with the rapid growth of
financial technology (fintech) supported by digital developments. In the era of the
industrial revolution 4.0 is an opportunity for conventional banks to innovate into digital
banking, which plays a very important role in the banking industry so that banks remain
sustainable amid global challenges. To be sustainable, Bank BTN must increase its
innovation in digital banking (Ikhwanudin, Wahyudi, & Andriyani, 2023).

Bank BTN is a leading State-Owned Commercial Bank (BUMN) in housing finance
in Indonesia. With the largest asset number 5 based on bank info data in 2022. As a bank
that focuses on mortgage disbursement, it has a vision to become The Best Mortgage
Bank in South Asia by 2025 and one of the missions to be a financial partner for
stakeholders in the housing ecosystem by providing comprehensive solutions and the best
services through digital innovation. The market share of Bank BTN Subsidy KPR in 2022
is 66.7% and is expected to grow to 80% in 2023. Supported by Bank BTN's mission,
which is to double low cost funding to 270 T (Mehdiabadi, Tabatabeinasab, Spulbar,
Karbassi Yazdi, & Birau, 2020).

In making a low cost funding strategy, by analyzing the bank competency strategy
4.0, researchers use the analysis method The Balanced Scorecard Measures that Drive
Performance from Robert S. Kaplan and David P. Norton 1992, namely to determine
strategic decision making in banks using a balanced scorecard approach (Noreen,
Shafique, Ahmed, & Ashfaq, 2023).

Table 1 Bank Differences Before the 4.0 Era and After the 4.0 Era

Overview the Before 4.0 After 4.0
Bank in
Indonesian
Financial Maturity Gap Maturity Gap: Digitalization in Lending
aspect Concentration Risk (50 Core and Saving
Depositors &; 25 Core Debtors) Product mix lending: Micro, Consumer
> 60% Retail
High NPL Product mix savings: CASA (Digital
Low Profitability Saving Apps &; CMS), Current Account

(Open API), Online deposits

Lower NPL and better asset quality
Higher Profitability: Better digital lending
yield & promo rate

Customers Funding Corporation : Funding Corporation :
aspect (> Rp10 Bn) (> IDR 2 Bn)
Retail Funding (> IDR 10 Bn) Funding Retail (> Rp 2 Bn)
Lending (IDR 150 Mn - IDR 1 Lending (Rp500 Mn — Rp2 Bn); (Non
Bn); (Subsidy Loan) Subsidy Loan)
Business Manual Business Process Open API, Big Data &; Al Digital
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Process Less efficient and longer platform &; Superapps
Aspect New Brand and New Look (mobile
banking new born)
Human Pro Hire (other bank) KPIs Talent Management System
Capital Individuals (Silos) KPI Colaboration (synergy)
Aspect Traditional productivity WLA Productivity

Source : McKinsey Indonesia

In the banking 4.0 era and the Covid-19 pandemic conditions, the market demands
to facilitate customer transactions using Digital Banks. Digital Bank is an acquisition of
a bank by fintech or a bank that turns into a digital bank. The fundamental difference
between digital banks and conventional banks lies in their form (Purchase & Volery,
2020).

Conventional banks have a physical form in the form of branch offices while digital
banks do not have branch offices. According to Juristech's sources, BCG. Of the total 250
digital banks worldwide, 20% who are the largest in Asia Pacific Accreditation
Cooperation (APAC) are digital banks in East Asia that have been profitable in the last 3
years. The majority of profitable APAC Digital Banks are digital banks that have a
corporate business ecosystem so that the business model is profitable (Chowdhury,
Balaraman, & Liu, 2023).

Table 2: Top 10 Blgest Advantages of Digital Banks in APAC

Lesank \Webank 565 28% 20 Bl 5-10years
B2 2om5 pMybank § 2nis 180 16% 15 Bl 5- 10 years
Rakuten %817 Rakuten Bank Rakuten 174 14% 4.8 ® | 15-20 years
XW xwBank = 162 30% 2.0 Bl <5 years
ONEO SBI Sumishin Net Bank ©®SBl @ Sumitomo 116 1% 25 ® | 10-15years
‘. =-®15 Sony Bank P 2 68 9% 48 [®] 15-20years
®ii_ Daiwa Next Bank Damwa 39 6% 3.0 [®] 10-15years
[EEE11 )ibun Bank 17 2% 4.8 ® | 10- 15 years
% Jueeneres Japan Net Bank &) PayPay @5 14 3% 45 ® | 15-20 years
B iskaobank KakaoBank 12 1% 25 ®.| <Syears
of D=7 aiBank ol mE 3 1% 21 Bl <5 years
Average 123 11% 31
Median 68 9% 25

Source :Juristech, BCG

The signal of continued national economic recovery contributes positively to the
potential of the property sector going forward, especially in the projected growth of the
mortgage business. In addition to economic recovery, the potential for increasing
mortgage business in the future will also be encouraged by the realization of the Public
Housing Savings Mortgage (TAPERA) program which has started in 2021 and the
continued VAT and Loan to Value (LTV) stimulus which is an opportunity to develop
mortgages in the upper middle segment. With the commitment to sustainability of the
One Million House Government Program and the increasing middle income population
dominated by the millennial generation and the emerging affluent segment, it is also a
consideration for Bank BTN to expand its focus in also developing the housing business
in the future, especially in increasing market share in the millennial and emerging affluent
segments (Royan, 2014).

One of the implementations that will be implemented in the banking sector with the
preparation of the Himbara Cluster is that each Association of State-Owned Banks will
specialize in serving the community. Bank BTN itself in the Himbara Cluster is focused
on the residential sector both in the commercial and consumer businesses. To support
this, the tactical direction of the Ministry of SOEs for Bank BTN in 2022 is to implement
capital strengthening as a foundation for housing loan market expansion.
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The demographic bonus and the growth of the middle class population dominated
by the millennial generation are also driving the housing finance business in the future
where based on data from the Central Statistics Agency (BPS), currently the number of
generation Z and millennials dominates the productive age and will continue to grow for
the next 10 years which makes an opportunity to develop the housing business in the first
home buyer segment which is the captive market of Bank BTN.

313 319

296

Graph 1 Indonesia's population projection (million)
Source : Bappenas

To support the realization of the vision and mission of Bank BTN in 2025 as the
largest housing distribution bank in Indonesia, three important things must be done by
Bank BTN, including:

1. CASAgrowth of 114 T
2. Decrease in CoL to 2.04%
3. Decrease in BOPO 5% per year

The three things above can increase Bank BTN's profit which is the company's
main goal. Bank BTN must have a sustainable funding source called CASA (Current
Account Savings Account). CASA consists of savings and current accounts is one of the
sources of cheap funds for banks because the interest paid to their customers is lower than
the type of loan provided by the bank. In the banking world, third-party funds are a very
important source of funds for banks. Third-party funds are used by banks to channel credit
and increase liquidity. In addition, Bank BTN became a transactional bank by digitizing
Banking to increase Fee Based Income.

Bank BTN's CoL (Cost of Liabilities) in 2022 of 2.93% tends to be higher than
the average CoL of the banking industry in Indonesia of 2.04%. Bank BTN's CoL
decreased until September 2022 but increased in December 2022 due to the increase in
BI's benchmark interest rate. The strategy to reduce CoL is by increasing customer base
through low cost funding and distributing thick-margin mortgages such as non-subsidized
home mortgages.

BOPO stands for Operating Cost to Operating Income which is a financial ratio
used to measure the efficiency of a bank’s operational costs, in carrying out its operational
activities. Decrease in BOPO with efficiency of operational costs and interest expenses
as well as increase operating income and interest income of banks.

Supported based on the transformation roadmap (stages) of the Ministry of SOEs,
there are 5 priority formulations of the Ministry of SOEs which are the basis for the next
policy direction as shown in figure 1 as follows:
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Figure 1.1 Priority Formulation of the Ministry of SOEs
2020-2024

Restrukturisasi model bisnis
melalui pembangunan
ekosistem, kerjasama,
pertimbangan kebutuhan
stakeholders, dan fokus pada
core business

Memimpin secara global
dalam teknologi strategis
dan melembagakan
kapabilitas digital seperti
data management,
advanced analytics, big
data, artificialintelligence,
dan lain - lain

Meningkatkan nilai ekonomi
dan dampak sosial terutama
di bidang ketahanan pangan,
energi, dan kesehatan

Mengoptimalkan nilai
aset dan menciptakan
ekosistem investasi yang
sehat

Mengedukasi dan melatih
tenaga kerja,
mengembangkan SDM
berkualitas untuk Indonesia,
profesionalisasi tata kelola
dan sistem seleksi SDM

Source : Ministry of SOEs

One of the implementation strategies that will be implemented in the banking sector
with the preparation of the Himbara Cluster is that each Association of State-Owned
Banks will specialize in serving the community. Bank BTN itself in the Himbara Cluster
is focused on the residential sector both in the commercial and consumer businesses. To
support this, the tactical direction of the Ministry of SOEs for Bank BTN in 2022 is to
implement capital strengthening as a foundation for housing loan market expansion with
one of the business model innovation strategies, including the development of a housing
business business ecosystem.

A business ecosystem is a network of organizations including suppliers,
distributors, customers, competitors, government agencies, and so on that are involved in
the delivery of certain products or services through competition and cooperation. The idea
is that each entity in an ecosystem influences and is influenced by the others, creating an
ever-evolving relationship in which each entity must be as flexible and adaptable to
survive as in a biological ecosystem.

The initial perspective of the ecosystem, that the company offers a way to expand
strategic thinking based on the logic of orientation towards profit, a broad perspective and
anticipation allows the company to focus not only on current customer needs and the
value of current exploitation (Fader, 2020). According to (Mu, 2015) identify future
customer needs and future value for exploration

In the old retail model, customers used banking products & services directly. In the
digital age, customers are offered the option to consume services from e-Commerce, ride-
hailing, travel sites and banking products into basic services, no longer being the first line
of customer contact. Banks need to embrace the model of future banking (open banking).
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Figure 2 Creating a New Distribution Channel For Bank End User
Source : Boston Consulting Group

The Kakao Bank ecosystem, which is the largest bank in South Korea, was founded
in 2017 and is owned by Kakao Corp. Main products include loans, deposits, credit cards
and remittances. Recorded profit in 2019, after two (2) years of operation the bank
benefited from the entry of customers from Kakao Corp which was dominated by 32% of
shareholders were from the Bank. The total number of bank account holders at the bank
reached 12.5 million online bank applications, almost 44.3% of the population in South
Korea, the majority of whom are > 15 years old.

::Use Case:: Kakao Bank Ecosystem

e-Commerce
platform

L 13
\ 2 - = ey
Communication Fintech Commerce Mobility and life Game
KakaoTalk » Kakaopay Kak ! Kakao oo Kakaogame
9 (SOM Users) ¥ (22M Users) e (No.1 social r Lo Map (0.558 users,
fashion app in -y No.1 game
Korea) Distributor)
Kakao Kakao
KakaoStory ) Kakaomart @ Bus ® Metro
{70M Users, more kTN
than facebook in akaoTa Kakao Kakao
Korea} 2 Gift G Navi B Parking

Figure 3 Cocoa Bank Ecosystem
Source: techcrunch,Korea times, Tokyo Fintech, Reuters, Company
Website

Based on these global conditions and the competition trend of Digital Banks
against Conventional banks, to win the market, Conventional Banks must have a company
business ecosystem which is the main factor to create a sustainable and profitable bank.
The case study that will be analyzed by the researcher is PT. Bank Tabungan Negara
(persero) Thk.

There are 5 (five) ecosystem business models that are the focus of Bank BTN
banks, namely (1). Property related: cement, building shops, (2). Industrial Estate: Ngoro
Industri Mojokerto (3). Trade: wholesaler, supplier, (4). Healthcare: Hospitals, Clinics,
(5). Education: Universities, schools. Of the five business models, the author will conduct
research on the Property related model which is Bank BTN's core business is KPR with
the number of private distributors and active customers owned consisting of developer
partners, notaries, material suppliers (cement, building shops), sub-contractors (heavy
equipment trucks), workers, and other derivative businesses.

Based on the background of the above problems, the author will examine the
Strategy to Increase Third Party Funds through a Business Ecosystem strategy and
increase Customer Base consisting of 16 branch offices, 82 sub-branch offices and a total
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of 1152 developer partners both individuals and companies at the Regional Office 11l of
PT. Bank Tabungan Negara (Persero), Tbk. This research is expected to be an input for
the management of Bank BTN regional office I11 for the selection of marketing marketing
strategies and can be applied in all BTN branch offices in Indonesia. As well as providing
many benefits for customers, such as easy access to various products and services,
improved service quality, and transaction security.

Research Methods

Judging at the existing problem, the researcher applies a quantitative approach.
The quantitative approach to business is research in the field of business with the aim of
research through empirical assessment involving measurement and analysis of numbers.
Quantitative research stands alone in the sense that it does not meet the needs of analytical
interpretation. (Zikmund, Babin, Carr, & Griffin, 2013)

This research was chosen because it has the purpose of proving, refuting, or giving
credence to existing theories. Quantitative research is characterized by a deductive
approach that tests objective theories by examining the relationships between variables.
These variables can be measured through questionnaires so that numerical data can be
described by applying statistical procedures. This type of research uses variable
measurement and correlation testing between variables to describe patterns, correlations,
or causal relationships (Creswell, 2014; Leavy, 2017). Quantitative researchers center on
testing theories and hypotheses using quantitative data to observe whether confirmed or
not (Johnson & Christensen, 2019). This study uses a survey research design that
describes quantitatively about trends, attitudes, and opinions of a population, or tests for
associations between variables of a population, by studying the population sample
(Creswell & Creswell, 2017).

Results and Discussion
Descriptive Statistical Test

Descriptive statistical analysis is a form of data presentation that informs a group
of data in the form of an overview, collection, and summary of data so that the information
can be more easily understood. The data used in this study include business ecosystem
data, customer base data, and Bank BTN deposits at the Regional Office Il for the 2022
Quarter I11 period. The tool used in this study is Eviews 10.

The following are the results of the descriptive statistical test:

Table 1 Descriptive Analysis Results
Business Customer Base

DPK
Ecosystem
Mean 2.72 3.69 51891.28
Median 2.97 3.42 48713
Maximum 4.37 5.27 65109
Minimum 1.32 2.58 42316
Std. Dev.  0.878259 0.730231 7324774

Source: E-views 10 (Data processed)

Table 1 shows that the number of observational data obtained in this study was
64. The mean of the variable value of Third Party Funds (DPK) is 51891.28 with a
standard deviation (SD) of DPK of 7324,774. The mean value is greater than the
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standard deviation, which is 51891.28 > 7324.774 which means that the distribution of
deposit values is good.

The data is homogeneous, meaning that it does not have a large gap between the
lowest and highest values of DPK variables during the study period. The highest value
(maximum) of DPK is 65109 while the lowest value (minimum) of DPK is 42316 and
the median of DPK is 48713.

The average value (mean) of the business ecosystem is 2.717656 with a standard
deviation (SD) of the business ecosystem of 0.878259. The mean is greater than the
standard deviation, which is 2.717656 > 0.878259 which means that the distribution of
business ecosystem value is good. The data is homogeneous, meaning that it does not
have a large gap between the lowest and highest values of business ecosystem variables
during the study period. The highest value (maximum) of the business ecosystem is
4.37, while the lowest value (minimum) of the business ecosystem is 1.32 and the
median inflation is 2.97.

The average value (mean) of customer base is 3.67656 with a standard deviation
(SD) of Customer Base of 0.730231. The mean value is greater than the standard
deviation, which is 3.67656 > 0.730231 which means that the distribution of customer
base values is good. The data is homogeneous, meaning that it does not have a large
gap between the lowest and highest values of Customer Base variables during the study
period. The highest value (maximum) Customer Base is 5.27, while the lowest value
(minimum) Customer Base is 2.58 and the median Customer Base is 3.42.

Classical Assumption Test

In regression analysis one very important step not to miss is the classical
assumption test. Where the classical assumption test serves to guarantee certainty that
the data generated in the regression equation is valid, consistent and unbiased. Here are
the results of testing classical assumptions:

Normality Test

The normality test is the initial stage of the classical assumption test carried out
and one of the processes that greatly influences the regression model. A good
regression model is one that has normally distributed data. To be able to find out
whether the data used is normally distributed or not, this can be known through a
normality test. As for this study, the variables tested for normality are Bank BTN DPK
(YY), Business Ecosystem (X1) and Customer Base (X2). If the probability value of the
Jarque Beratest > 0.05 then HO is received or the data is normally distributed. However,
if the probability value of the Jarque Bera test < 0.05, then HO is rejected or the data is
not normally distributed.
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20

Series: Residuals
Sample 2017M01 2022M04

16 Observations 64
Mean -3.47e-12
124 Median 549 9020
Maimum 11903.14
N — Minimum 5015 386
Std. Dev. 2085.702

Skewness 2.029665

4] ’_‘7 Kurtosis 8.405145
Jarque-Bera  121.8500
0] — 1 T | probaniity  0.000000

4000 8000 12000

0
Figure 1 Normality Test
Source: Eviews 10 (Data processed)

Based on the results of the normality test above, where the calculation of the
normality test using the Eviews 10 application shows that the value of Jarque Bera is at
121.8500 with a p-value of 0.000000. Where HO is rejected with a P- value of < 0.05 or
0.000000 < 0.05. Then it can be concluded that the data is not normally distributed.

In this case, some statistical analysts say that if the amount of data is more than 30
(n>30), then the data has been assumed to be normally distributed data (Widana, 2020).
However, the author still strives to improve the data so that the data is ensured to be
distributed normally. The authors improved the normality test data with the Kolmogorov-
Smirnov one-sample statistical test through a monte carlo approach. Here are the results
of the data processing:

One-Sample Kolmogorov-Smirnov Test
Unstandardiz
ed Residual
N 64
Normal Parameters®® Mean .0000000
Std. Deviation 2983.825968
Most Extreme Differences  Absolute 172
Positive 172
Negative -142
Test Statistic 172
Asymp. Sig. (2-tailed) .000°
Monte Carlo Sig. (2- Sig 094
iled) 95% Confidence Interval  Lower Bound 022
Upper Bound 165
a. Test distribution is Normal
b. Calculated from data
c. Lilliefors Significance Correction
d. Based on 64 sampled tables with starting seed 2000000

Figure 2 Kolmogorov-Smirnov Normality Test with Monte Carlo Approach

Based on the results of the normality test using One-Sample Kolmogorov-Smirnov
with the Monte Carlo approach above, the Monte Carlo Sig. (2-tailed) value is 0.094. This
shows that HO is accepted, with a P-Value > 0.05 or 0.094 > 0.05. So it can be concluded
that the data used in this study are normally distributed.
Multicollinearity Test

After the normality test, the next stage is the multicollinearity test. This test aims to
determine the presence or absence of linear relationships between the variables studied.
If the value of Variance Inflation Factor (VIF) < 10.00, it can be concluded that
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multicollinearity does not occur. However, if the value of Business Ecosystem Variance
(VEB) > 10.00, it is stated that there are symptoms of multicollinearity.
Table 2 Multicollinearity test.
Business Ecosystem Factors
Date: 05/23/23 Time: 06:44

Sample: 2022M01 2023M04

Included observations: 64

Coefficient VVariance 1centered VIF Centered VIF

Variable
Business Ecosystem 497584.3 27.70933 2.583116
Customer Base 928578.3 90.02716 3.335211
C 74661000 510.4642 NA

Source: Eviews 10 (Data processed)

Based on table 2, the results of the multicollinearity test using Eviews 10 show that
the value of Business Ecosystem Variance (VEB) of all independent variables from this
study < 10.00 where the VIF value of the business ecosystem level ratio (X1) is 2.583116,
the customer base value (X2) is 3.33251. From these data, it can be concluded that in this
study there were no symptoms of multicollinearity.

Heteroscedasticity Test

The next test is the heteroscedasticity test. This test aims to test a regression model
whether there is an inequality of variance from the residual one observation to another.
The regression model is said to be good if homoscedasticity or no heteroscedasticity
occurs. To test heteroscedasticity can be done using the Breusch-Pagan- Godfrey method.
The basis for the decision in this case is that if the probability value > 0.05 then the model
is declared not to contain heterokedasticity (homokedasticity), while vice versa, if the
probability value is < 0.05 then the model is stated to contain heterokedasticity.

Table 3 Heteroscedasticity Test
Heteroskedasticiy Test Breusch-Pagan-Godfrey

F-statistic 0.317625 Prob. F(3.60) 0.8126
Obs*R-squared 1.000511  Prob. Chi-Square(3) 0.8011
Scaled explained SS 3.255876  Prob. Chi-Square(3) 0.3538

Source: Eviews 10 (Data processed)

Based on Table 3 heteroscedasticity test results using Eviews 10 above, the P-
Value value is indicated by the Prob value. Chi-Square (3) at obs*R- square of 0.3538
> 0.05. So it can be concluded that the data in this study contains homoscedasticity or
heteroscedasticity does not occur.

Autocorrelation Test

In this study, the data used to estimate the linear regression model is time series
data, so the assumption of autocorrelation-free is needed. The autocorrelation test aims
to test whether in a multiple linear regression model there is a correlation between
confounding error in period t and confounding error in period t-1 (previous period).
The autocorrelation test research model used in this study is the Durbin Watson test.
This can be known by comparing the DW value with the d value from Durbin Watson's

Indonesian Journal of Social Technology, Vol. 5, No. 3, March, 2024 1044



1)

2)

The Influence of The Business Ecosystem and Customer Base On Increasing Third-Party
Funds In The Region 111 Office

table. The following are the results of the autocorrelation test using the Durbin Watson
model processed using Eviews 10.

Figure 3 Auto Correlation Test
DL DU 4-DU 4-DL

0 0.584179 14990 1.6946 2.3054 25010

Source: Eviews 10 (Data processed)

Based on graph 3, it can be seen that the dl value in this study is 1.4990 and du is
1.6946 and 4-du is 2.3054 and 4-dl is 2.5010 and Durbin Watson value is 0.584179. So it
can be concluded that the DW value is in the area of positive autocorrelation and in the
study there are symptoms of autocorrelation.

Test the hypothesis

To determine the significance and influence of the variables used, a hypothesis test
was carried out as follows:
T Test (Partial Test)

The T test (partial test) is used to test how each independent variable (X) affects the
dependent variable (). The results of hypothesis testing based on data processing using
Eviews 10 are as follows:

Table 4 Partial T Test
Dependent Variable: DPK
Method: Robust Least Squares
Date: 05/23/23 Time: 09:17
Sample: 2022 M01 2023
Included observation:64

Variable Coefficient Std. Error  t-Statistic  Prob.

Business Ecosystem -860.1243 357.7028 -2.404578 0.0162
Customer Base 1175.867 488.6504 2.406357 0.0161

C 8443.604 4381.632 1.927045 0.0540

Source: Eviews10 (Data processed)

Based on the t (partial) test above, the results of the analysis obtained are as follows:

Business ecosystem against DPK

Based on statistical calculations, variable X1, namely the business ecosystem, has a t
count of -2.404578 with a significance level of 0.0162. The expected significance level
is 0.05 (5%), which means a probability value of 0.0162
< 0.05so it can be concluded that H1 is accepted and the business ecosystem has a partial
effect on DPK.
Customer Base against DPK

Based on statistical calculations, the variable X2, namely Customer base, has at count
of 2.406357 with a significance level of 0.0161. The expected significance level is 0.05
(5%), which means a probability value of 0.0161
< 0.05 so it can be said that H2 is accepted and customer base has a partial effect on DPK.
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Test F (Simultaneous Test)

Simultaneous Test or F Test is a static test that aims to determine whether the
independent variables together affect or not affect the dependent variable. Here are the
results of simultaneous tests using eviews 10:

Table 5 Test F (Simultaneous Test)

R-Squared 0.713113 Adjusted R-Squared 0.698768
Rw-Squared 0.964289 Adjusted Rw-Squared 0.964289
Info Criterion 74.88315 Schwarz Criterion 86.95421

Deviance 2.09E+08 Scale 1723.636

Rn-Square 1139.455 Prob (Rn-squared stat.) 0.000000

Statistic

Source: Eviews 10 (Data processed)

Based on the simultaneous test or f test in table 4.5 using Eviews 10 shows that the
significance value is 0.000000. The expected significance level is 0.05 (5%) which means
a probability value of 0.000000 < 0.05 so that it can be concluded that the business
ecosystem and customer base simultaneously (together) affect DPK.

Test Coefficient of Determination (R2)

The coefficient of determination serves to indicate the degree of relationship
between the dependent variable (YY) and the independent variable (X) or the extent to
which the contribution of the independent variable affects the dependent variable. Here
are the results of testing the coefficient of determination using Eviews 10:

Table 6 Test Coefficient of Determination

R-Squared 0.713113 Adjusted R-Squared 0.698768
Rw-Squared 0.964289 Adjusted Rw-Squared 0.964289
Info Criterion 74.88315 Schwarz Criterion 86.95421

Deviance 2.09E+08 Scale 1723.636

Rn-Square Statistic ~ 1139.455 Prob (Rn-squared stat.) 0.000000
Source: Eviews 10 (Data processed)
From table 6 above, it can be seen that the result of the coefficient of determination

(R2) is 0.713113, which means that the contribution of all independent variables, namely
the business ecosystem and customer base, affects the dependent variable, namely DPK
by 71%. The remaining 29% is influenced by other variables. Other variables that can
affect DPK include the BI Rate as conducted by Mohammad Wahiddudin (2018).
Multiple linear regression analysis

Usually in performing multiple linear regression tests, all stages in the classical
assumption test must pass and be fulfilled. However, in this study there was 1 stage of the
calcic assumption test that was not met, namely the autocorrelation test. Therefore, this
study did not use ordinary multiple linear regression analysis (Least Squares). The
multiple linear regression analysis carried out is using Robust Least Squares. The
following is the result of processing Robust Least Squares multiple linear regression
analysis data using Eviews 10:

Indonesian Journal of Social Technology, Vol. 5, No. 3, March, 2024 1046



The Influence of The Business Ecosystem and Customer Base On Increasing Third-Party
Funds In The Region 111 Office

Table 7 Multiple Linear Regression Analysis
Dependent Variable: DPK
Method: Robust Least Squares

Date: 05/23/23 Time: 09:17
Sample: 2022 M01 2023
Included observation:64

Variable Coefficient Std. Error t-Statistic Prob.
Business ecosystem 860.1243 357.7028 -2.404578  0.0162
Customer base 1175.867 488.6504 2.406357 0.0161
C 8443.604 4381.632 1.927045 0.0540

Source: Eviews 10 (Data processed)
Based on the results of the regression analysis above, the regression output results
are as follows:

DPK (Y ) = 8443.604 + 860.1243 Business ecosystemx1) +1175.867 Customer basexz) + e

The value of the regression coefficient of the business ecosystem variable is
860.1243, so if the business ecosystem increases by 1%, it will increase DPK by 860.1243
provided that other variables are fixed.

The value of the regression coefficient of the Customer base variable is 1175,867.
So if the Customer base value increases by 1%, it will increase DPK by 1175,867
provided that other variables are fixed.

The Effect of Business Ecosystem on DPK

Based on the test results, t test business ecosystem variables partially have a positive
and significant effect on DPK variables. These results are shown by the value of the
coefficient 860.1243 and the level of significance reaching 0.0162. The expected
significance level is 0.05 or 5% which means a probability value of 0.0162 < 0.05. That
way HO is rejected, which means that the business ecosystem has a positive and
significant influence on DPK.

With the positive influence of the business ecosystem on DPK, it shows that when
the level of the business ecosystem rises, DPK will increase. This shows that the business
ecosystem is in line with DPK.

The Effect of Customer Base on DPK

Based on the test results, the Customer Base variable t test partially has a positive
and significant effect on the DPK variable. These results are shown by the value of the
coefficient 1175.867 and the level of significance reaching 0.0161. The expected
significance level is 0.05 or 5% which means a probability value of 0.0161 < 0.05. That
way HO is rejected, which means the Customer Base has a positive and significant
influence on DPK.

With the influence of Customer Base on deposits, it shows that Customer Base is
able to influence a lot or at least deposits for Bank BTN. In addition, this study shows
that the relationship between Customer Base and DPK is directly proportional, which
means that when the Customer Base is high, DPK will be high too, and vice versa.
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Conclusion

This research was conducted with the aim to see the influence of business
ecosystem and customer base on Bank BTN's deposits. In addition, this study also aims
to encourage an increase in deposits as well as to become the main target of Bank BTN.
This study used multiple regression analysis method which was analyzed using the
Eviews 10 application platform. As described in chapter 1V, the conclusions of this study
can be drawn as follows:

Partially, the business ecosystem has a positive but significant effect on increasing
Bank BTN's deposits. This means that when the business ecosystem rises, deposits will
increase and vice versa. Meanwhile, the customer base has a positive and significant
influence on the increase in deposits of Bank BTN. That is, when the customer base rises,
DPK will also increase, and vice versa.

Simultaneously, the business ecosystem and customer base together have a
significant influence on Bank BTN's deposits.

Indonesian Journal of Social Technology, Vol. 5, No. 3, March, 2024 1048



The Influence of The Business Ecosystem and Customer Base On Increasing Third-Party
Funds In The Region 111 Office

Bibliography

Chowdhury, Naushaba, Balaraman, Pravin, & Liu, Jonathan. (2023). The evolution of
B2B strategies in the rise of value co-creation and service management. Journal of
Strategy and Management, 16(4), 708—732.

Creswell, John W. (2014). A concise introduction to mixed methods research. SAGE
publications.

Creswell, John W., & Creswell, J. David. (2017). Research design: Qualitative,
quantitative, and mixed methods approaches. Sage publications.

Fader, Peter. (2020). Customer centricity: Focus on the right customers for strategic
advantage. University of Pennsylvania Press.

Forrest, Jeffrey Yi Lin, Liu, Yong, Forrest, Jeffrey Yi Lin, & Liu, Yong. (2022). The
Supply-Chain Ecosystem of a Firm. Value in Business: A Holistic, Systems-based
Approach to Creating and Achieving Value, 129-149.

Ikhwanudin, Ganang, Wahyudi, Henri Dwi, & Andriyani, Windi Ayu. (2023). Health of
Indonesian Soe Banking in Facing the Society 5.0 Era To Support The
Technopreneur Intention Program. Proceeding Medan International Conference on
Economic and Business, 1, 1206-1221.

Johnson, R. Burke, & Christensen, Larry. (2019). Educational research: Quantitative,
qualitative, and mixed approaches. Sage publications.

Leavy, Patricia. (2017). RESEARCH DESIGN:Quantitative, Qualitative, Mixed Methods,
Arts-Based, and Community-Based Participatory Research Approaches. London:
The Guilford Press.

Mehdiabadi, Amir, Tabatabeinasab, Mariyeh, Spulbar, Cristi, Karbassi Yazdi, Amir, &
Birau, Ramona. (2020). Are we ready for the challenge of Banks 4.0? Designing a
roadmap for banking systems in Industry 4.0. International Journal of Financial
Studies, 8(2), 32.

Mu, Jifeng. (2015). Marketing capability, organizational adaptation and new product
development performance. Industrial Marketing Management, 49, 151-166.

Noreen, Umara, Shafique, Attayah, Ahmed, Zaheer, & Ashfaq, Muhammad. (2023).
Banking 4.0: Artificial intelligence (Al) in banking industry & consumer’s
perspective. Sustainability, 15(4), 3682.

Purchase, Sharon, & Volery, Thierry. (2020). Marketing innovation: a systematic review.
Journal of Marketing Management, 36(9-10), 763-793.

Royan, Frans M. (2014). Create Sales Territory for Maximum Sales. Elex Media
Komputindo.

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2013). Business Research
Methods, 9th International Edition. South-Western Cengage Learning, Canada.

Indonesian Journal of Social Technology, Vol. 5, No. 3, March, 2024 1049



